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Circulation Quality— 
An InsideCounsel Standard

*June 2008 BPA Statement 
     *Business Executive titles: CEO, President, Board Member, Director and Senior management

**July 2008 Readership study by Lodestar Research Corporation

InsideCounsel has 

a BPA-audited 

circulation of 40,000*

90%   In-House Counsel and Business Executive Subscribers*

�InsideCounsel has the right titles for you. 79.8% are “In-House Counsel” with 

57.9% being the General Counsel, Vice President and CLO’s. Complemented 

by “Business Executives* (10.2%), InsideCounsel is received by the decision-

makers you want to reach.

91.2%   one-year qualified subscribers*

�InsideCounsel has a strong 1-year qualified circulation of legal and business 

executives. This is important because it reflects the quality of the database. 

Each one-year subscriber received the publication within the past  

12 months and either renewed or began their subscription to ��InsideCounsel. 

32,455   Personal Direct Request*

�InsideCounsel has a qualified “Personal Direct Request” circulation (81.1%) 

of legal and business executives. This means the subscriber specifically 

stated to the publisher that “I want to receive your magazine.” This is a 

significant reflection of the importance and relevance of a magazine to 

a subscriber.

Reaching the decision-makers

In-house legal professionals and corporate executives choose InsideCounsel 

as their general counsel publication and are loyal readers representing the 

titles and companies you want to reach!**



Connect with the nation’s largest  
in-house legal departments:†

InsideCounsel reaches 98% of the Fortune 250 & 500 and  
93.7% of the FORTUNE 1000.†

Fortune 250		  Average 23 subscribers per company

Fortune 500		  Average 15 subscribers per company

Fortune 1000		  Average 9 subscribers per company

Average Annual Revenue:  $28.4 Billion (12% over $50 billion)**

Our In-house readers are not locked into to one type of law firm 
and plan to increase spending in 2009**

31%

44%

35%

51%

use a major global international firm

use regional firms

use local boutique firms

use a blend of all types

32% of readers expect their organizations’ annual  
expenditure to increase in the next 2-3 years**$

A highly experienced reader audience**

The average in-house executive tenure is 12 years while more than  
half (54%) have been in-house for 11 or more years**

30%

24%

5%

19%

22%

more than 20 years

11-20 years

6-10 years

1-5 years

less than one year

Demographics

Source: 
*June 2008 BPA Statement     
**July 2008 Readership study by Lodestar Research Corporation
†Publishers Own Data  
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Reader Engagement

Our Readers are Dedicated and Loyal** 
•	 82% read “3 out of 4 issues” of InsideCounsel. The highest incidence of reading  

“4 out 4 issues” is among readers with 20 + years of in-house experience

•	 Readers spend an average of 40.5 minutes reading InsideCounsel

•	 Readers rank InsideCounsel the “most interesting to read” and “most useful and 	

valuable to me in my work” versus other industry legal publications

•	 81% of readers agree that InsideCounsel keeps them abreast of legal news,  

developments and regulatory tasks facing corporate America

•	 81% also agree that the articles are well-written and informative

Purchasing Power**

InsideCounsel readers are top prospects for marketing to 
Senior Level Decision Makers**

94% of readers are involved in some way in hiring/choosing outside counsel

Average Annual Expenditure for outside counsel: $14.4 millon

Technology Purchasing**

78%

46%

29%

of readers influence or make the  
decision to select/purchase legal  
technology for their department

of readers will evaluate Document  
Management solutions in the next year

of readers will evaluate Electronic  
Discovery solutions in the next year

“InsideCounsel has been keeping me abreast of all business and legal information 
needed to survive in today’s society! Thank you!”**

“Thank you for working to improve your already-good magazine.”**

Source: 
*June 2008 BPA Statement    
**July 2008 Readership study by Lodestar Research Corporation  

What our readers are saying:

Average spend on legal technology in the next 12 months: $447,600

InsideCounsel readers “Take action” from reading advertisements**

visited the website of an ad they saw

researched an advertised product or service

discussed advertised firm with a colleague

forwarded an ad to a colleague

contact a firm/company or make a purchase

30%
22%
17%
15%
14%




