








Connect with the nation’s largest  
in-house legal departments:†

InsideCounsel reaches 98% of the Fortune 250 & 500 and  
93.7% of the FORTUNE 1000.†

Fortune 250		  Average 23 subscribers per company

Fortune 500		  Average 15 subscribers per company

Fortune 1000		  Average 9 subscribers per company

Average Annual Revenue:  $28.4 Billion (12% over $50 billion)**

Our In-house readers are not locked into to one type of law firm 
and plan to increase spending in 2009**

31%

44%

35%

51%

use a major global international firm

use regional firms

use local boutique firms

use a blend of all types

32% of readers expect their organizations’ annual  
expenditure to increase in the next 2-3 years**$

A highly experienced reader audience**

The average in-house executive tenure is 12 years while more than  
half (54%) have been in-house for 11 or more years**

30%

24%

5%

19%

22%

more than 20 years

11-20 years

6-10 years

1-5 years

less than one year

Demographics

Source: 
*June 2008 BPA Statement     
**July 2008 Readership study by Lodestar Research Corporation
†Publishers Own Data  
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Reader Engagement

Our Readers are Dedicated and Loyal** 
•	 82% read “3 out of 4 issues” of InsideCounsel. The highest incidence of reading  

“4 out 4 issues” is among readers with 20 + years of in-house experience

•	 Readers spend an average of 40.5 minutes reading InsideCounsel

•	 Readers rank InsideCounsel the “most interesting to read” and “most useful and 	

valuable to me in my work” versus other industry legal publications

•	 81% of readers agree that InsideCounsel keeps them abreast of legal news,  

developments and regulatory tasks facing corporate America

•	 81% also agree that the articles are well-written and informative

Purchasing Power**

InsideCounsel readers are top prospects for marketing to 
Senior Level Decision Makers**

94% of readers are involved in some way in hiring/choosing outside counsel

Average Annual Expenditure for outside counsel: $14.4 millon

Technology Purchasing**

78%

46%

29%

of readers influence or make the  
decision to select/purchase legal  
technology for their department

of readers will evaluate Document  
Management solutions in the next year

of readers will evaluate Electronic  
Discovery solutions in the next year

“InsideCounsel has been keeping me abreast of all business and legal information 
needed to survive in today’s society! Thank you!”**

“Thank you for working to improve your already-good magazine.”**

Source: 
*June 2008 BPA Statement    
**July 2008 Readership study by Lodestar Research Corporation  

What our readers are saying:

Average spend on legal technology in the next 12 months: $447,600

InsideCounsel readers “Take action” from reading advertisements**

visited the website of an ad they saw

researched an advertised product or service

discussed advertised firm with a colleague

forwarded an ad to a colleague

contact a firm/company or make a purchase

30%
22%
17%
15%
14%



Anatomy of an Issue

Departments

Litigation

Analyzes the trends, risks and 

strategies that shape the way 

GCs manage litigation.

Global

Offers insight into the legal and 

regulatory challenges facing 

U.S. companies overseas. 

Regulatory

Sheds light on governance and 

regulatory changes impacting 

compliance practices.

Labor

Examines the employment 

litigation, union issues and HR 

concerns that challenge every 

in-house counsel.

IP

Explores legal and legislative 

issues that are testing the 

cutting edge of IP law.

Career Talk

Highlights who is changing 

positions within the world of 

corporate legal departments.

corporate crime

Delves into the important 

role in-house counsel play 

in protecting clients from 

corporate wrongdoing. 

In Brief

Reports on breaking news 

and key developments in the 

in-house bar.

Profile

Profiles in-house counsel who 

have the most challenging and 

interesting jobs in corporate 

America.

Technology

Highlights technological 

developments that are 

helping legal departments run  

efficiently.

Circuits

Explores major legal 

developments at the state and 

regional level.

In Review

Presents some fun diversions 

for the busy in-house lawyer.

OP-ED COLUMNS

From the Editor

The stories behind the articles 

covered in InsideCounsel.

Inside Perspective

Top in-house counsel offer 

an inside look at the most 

significant issues facing legal 

departments.

Driving Diversity

Diversity-focused in-housers 

provide solutions to the 

common diversity challenges 

facing legal departments.

Ethical Insights

In-house counsel offer advice 

on building and maintaining 

high ethical standards.

Inside Non-Profits

Bruce Collins discusses unique 

challenges facing the non-

profit bar.

covers & features

Compensation Report

An in-depth overview of 

compensation trends in the 

in-house legal market.

Pro Bono

Best practices for 

incorporating a pro bono 

program into a busy legal 

department.

Green Issue

Everything the in-house 

bar needs to know about 

environmental issues. 

Diversity Survey

A look into how corporate 

legal departments are 

measuring up in the area of 

diversity.

Immigration

Employers push back as the 

federal and state governments 

focus the immigration 

enforcement spotlight on them.

InsideCounsel 10

Ten innovative solutions to 

common problems in-house 

counsel face.

IC Top 20: Year in Review

The major events of 2009 that 

impacted the in-house legal 

practice.

Doing Business in 

Eastern Europe

A series of articles about the 

legal and regulatory landscape 

in Eastern Europe.

Privacy

Key developments in an 

exploding area of corporate 

liability.

NEW

NEW

NEW
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     MARCH

AD CLOSE  1/27/09
MATERIALS DUE  2/3/09

COVER    The Changing Law Firm Landscape
FEATURE Budget Survey

ISSUE MAILS  2/20/09            BONUS DISTRIBUTION Minority Corporate Counsel Association (MCCA)
                                                                                CLE Expo, Chicago, IL

                                                                                LMA’s 23rd Annual Conference and Exposition

ISSUE/CLOSE COVER / FEATURE / SURVEYS / supplements

     JANUARY

AD CLOSE  11/26/08
MATERIALS DUE  12/3/08
ISSUE MAILS  12/23/08

COVER    Compensation Report
FEATURE Outsourcing Strategies
BONUS DISTRIBUTION Marketing Partners Forum, Dana Point, CA

     APRIL

AD CLOSE  2/26/09
MATERIALS DUE  3/5/09
ISSUE MAILS  3/26/09

COVER    The Green Issue: Best Practices for Companies Going Green

BONUS DISTRIBUTION Canadian Corp. Counsel Assoc. Spring Conference, 

                                     Montreal, Quebec

     MAY

AD CLOSE  3/27/09
MATERIALS DUE  4/3/09
ISSUE MAILS  4/23/09

COVER    Ethics
FEATURE Technology
RESEARCH Baxter AdRecall™

                                                      BONUS DISTRIBUTION InsideCounsel’s SuperConference, Chicago, IL

     JUNE

AD CLOSE  4/27/09
MATERIALS DUE  5/4/09
ISSUE MAILS  5/22/09

COVER    Diversity Survey
FEATURE Managing the Global Legal Department

     JULY

AD CLOSE  5/29/09
MATERIALS DUE  6/5/09
ISSUE MAILS  6/25/09

COVER    Immigration

     SEPTEMBER

AD CLOSE  7/27/09
MATERIALS DUE  8/3/09
ISSUE MAILS  8/21/09

COVER    The IC 10
RESEARCH Baxter AdRecall™
BONUS DISTRIBUTION West LegalWorks: E-Discovery Conference, Houston, TX 

                                     5th Annual Southeastern M&A Forum, Atlanta, GA

     AUGUST

AD CLOSE  6/26/09
MATERIALS DUE  7/3/09
ISSUE MAILS  7/24/09

COVER    Hiring Survey
FEATURE GC Profiles (Outstanding one-person legal departments.)

     OCTOBER

AD CLOSE  8/27/09
MATERIALS DUE  9/3/09
ISSUE MAILS  9/23/09

COVER    Doing Business in Eastern Europe
BONUS DISTRIBUTION 13th Annual e-Discovery & Records Retention 

                                     Conference Series, New York

     NOVEMBER

AD CLOSE  9/28/09
MATERIALS DUE  10/5/09
ISSUE MAILS  10/22/09

COVER    IP Survey
FEATURE Privacy
RESEARCH Baxter AdRecall™
BONUS DISTRIBUTION 13th Annual e-Discovery & Records Retention Conf., Chicago, IL

     DECEMBER

AD CLOSE  10/27/09
MATERIALS DUE  11/3/09
ISSUE MAILS  11/20/09

COVER    The IC Top 20
BONUS DISTRIBUTION 13th Annual e-Discovery & Records Retention 

                                    Conference Series, San Francisco

     FEBRUARY

AD CLOSE  12/30/08
MATERIALS DUE  1/5/09
ISSUE MAILS  1/23/09

COVER    Pro Bono: Legal Department Approaches
FEATURE In-House Counsel Career Advancement
RESEARCH Baxter AdRecall™

2009 Editorial Calendar

MARCH
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Monthly Departments: Litigation, IP, Labor, Regulatory, Global, Technology
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Special Supplement Series: Industry Insights

Industry Insights

Industry Insights

Industry Insights
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9” x 10.875” 
(trim)

9.25” x 11.125” 
(bleed)

4.767”   

x 9.6875”

7.8125”

x 4.625”

2.283”

x 9.6875”

3.75” x 4.625”

Ad Size Requirements

Standard 	 Columns	 Size

Full-Page**	 3	 9” W x	10.875” H (trim) 
		  9.25” W x	11.125” H (bleed)

Full-Page Spread**	 6	 18” W x	10.875” H (trim) 
		  18.25” W x	11.125” H (bleed)

2/3 Vertical	 2	 4.767” W x	9.6875” H

1/2 Page	 3	 7.8125” W x	4.625” H

1/3 Vertical	 1	 2.283” W x	9.6875” H

1/4 Page		  3.75” W x	4.625” H	

**Add .125” on all sides for bleeds; Keep all live matter .375” from trim

advertising deaDlines

Space reservation and materials deadline is 5:00 p.m. Central Time on the dates 

listed below.

2009 Issue Date	 Ad Closing Date	 Ad Materials Due	I ssue Mails

January	 11/26/08	 12/3/08	 12/23/08 

February	 12/30/08	 1/5/09	 1/23/09

March	 1/27/09	 2/3/09	 2/20/09

April	 2/26/09	 3/5/09	 3/26/09

May	 3/27/09	 4/3/09	 4/23/09

June	 4/27/09	 5/4/09	 5/22/09

July	 5/29/09	 6/5/09	 6/25/09

August	 6/26/09	 7/3/09	 7/24/09

September	 7/27/09	 8/3/09	 8/21/09

October	 8/27/09	 9/3/09	 9/23/09

November	 9/28/09	 10/5/09	 10/22/09

December	 10/27/09	 11/3/09	 11/20/09

January 2010	 11/25/09	 12/2/09	 12/23/09

mechanical specifications

n 		PDF files should be created using 

PostScript files distilled using PDF/X-

1a settings. Please include crop marks 

offset .125”, full page ads should 

include a .125” bleed on all sides. 

n 		Documents made on a Macintosh 

using Quark Xpress, InDesign, Adobe 

Illustrator or Adobe Photoshop. 

n 		Files with fonts included (both screen 

and printer fonts) outline all fonts 

whenever possible.

n 		Scanned photos or art should be 

saved as EPS or TIFF files.

n 		Scanned color photos should be saved 

as CMYK. Any materials submitted in 

RGB will be converted to CMYK.

n 		Scanned photos must be saved at a 

minimum 300 DPI resolution.

n 		All ads should be submitted with a 

proof. A press match print is required 

to guarantee color output.

n 		Supply supporting EPS and TIFF 

files (such as logos, photos, special 

artwork) used in your document.

n 		Ads can be submitted on CD or DVD, 

please contact your ad coordinator 

for placing ads on our FTP site.

n 	IC uses the following programs: 

Illustrator CS3, Photoshop CS3, 

InDesign CS3.

n 	Advertisers submitting material not 

meeting the specifications outlined 

above and requiring additional 

preparation will be billed for the work 

performed.

shipping
Summit Business Media

5081 Olympic Blvd.

Erlanger, KY 41018

ad coordinator
Maggie Vest 

800.544.0622    

mvest@sbmedia.com

Magazine Specifications



The newly revamped InsideCounsel Web site offers 

a unique advertising opportunity to deliver your 

organization’s message on the only site that delivers 

unique editorial content for senior-level in-house 

lawyers, as well as the tools and resources they need  

to be more efficient managers and more informed  

legal advisers.

Each page of www.insidecounsel.com offers the 

following advertising opportunities: 

ad units/pricing	  1x	 3x	 6x	 12x

leaderboard

Size: 728 x 90 pixels	 $1,500	 $1,300	 $1,100	 $ 900

rectangle

Size: 300 x 250 pixels	 $1,250	 $1,000	 $900	 $785

skyscraper

Size: 120 x 600 pixels	 $1,250	 $1,000	 $900	 $785

medium rectangle

Size: 300 x 50 pixels	 $1,250	 $1,000	 $900	 $785

tile

Size: 125 x 125 pixels	 $900	 $750	 $690	 $575

quick poll

Size: 88 x 31 pixels	 $900	 $750	 $690	 $575

The only exclusive home page sponsorship

All positions outlined above receive 50% SOV (share of voice)  

and appear on the homepage and ROS pages. Net rates quoted. 

accepted formats

u  GIF/JPEG

u Rich Media (HTML & Flash)

u Third Party Redirects

InsideCounsel.com 
The premier online resource  
for in-house lawyers

For website analytics and reporting, InsideCounsel.com uses 

SiteCatalyst from Omniture, a leading provider of online business 

optimization software.  
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The InsideCounsel Web site allows you to target your message 

based on editorial content. This empowers you to reach readers 

who are interested in the practice areas your firm or company 

specializes in. We have broken our comprehensive coverage  

down to the eight most relevant topics for in-house lawyers: 

u Careers	 u Technology	 u IP

u Litigation	 u Regulatory	 u Labor/Employment

u International	 u Department Mgmt	 u E-Discovery

Exclusive Section Sponsorships include:

Home Page sponsorship logo, leaderboard, rectangle  

and sponsorship logo in the dedicated section. Your 

message will surround our editorial content and position  

you as an industry leader.

pricing*	 3x	 6x	 12x

		  $2,000	 $1,600	 $1,300

*3 month minimum commitment. Net rates quoted.

e-newsletters
InsideCounsel.com’s monthly e-newsletters deliver original news, 

trends and analysis to in-house counsel and other senior legal 

industry professionals. 

inside tech delivers exclusive legal technology content from the industry’s top 

professionals. Technology issues include e-billing, electronic discovery and matter 

management. Circulation: 20,000

Inside Exclusives insightful stories that can only be found on InsideCounsel.

com. Read additional information about stories from the current issue of 

InsideCounsel, plus, exclusive online Careers columnist, Mike Evers, writes about 

professional development for the in-house counsel executive. Circulation: 15,000

Inside Look “Special Edition” provides your firm or company exclusive 

sponsorship supported by contextual editorial.  Newsletter topics can be selected 

from a wide range of topics - LITIGATION, IP, E-DISCOVERY, REGULATORY, M&A, 

and more. Components of this newsletter sponsorship include:

• Standard Banner(468x60) & Skyscraper Banner(120x600) 

• Recent relevant InsideCounsel editorial on the topic of your choice 

• Option to include text link of your own white papers, by-lined article, events,  

   or web seminars 

• Forum questions on the topic 

Circulation: 15,000  

Exclusive Sponsorship: $4,500 net 

exclusive section sponsorships

Contact your sales manager for exclusive online opportunities:

u   Web seminars    u   microsites     u   e-mail lists    u   lead generation programs

skyscraper	 1X	 3x	 6x	 12x
Size: 120 x 600 pixels	 $1,500	 $1,250	 $1,000	 $850

ad units/pricing for inside tech and inside exclusive newsletters

standard banner	 1X	 3x	 6x	 12x
Size: 468 x 60 pixels	 $2,000	 $1,750	 $1,500	 $1,250

company logo
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E-newsletters

Advertorials

Supplements

Surveys

Web Seminars

Roundtables

Differentiate your brand.  Demonstrate expertise.  

Develop new business.

Custom Media

u	Position and differentiate your company 

u	Provide comprehensive introduction of new product/service

u	Create one-to-one marketing tools for existing customers 

and prospects

u	Provide a unique platform to reach the in-house legal 

market

u	Expand the in-house audience receiving your content 

Key benefits for your marketing mix:

new in 2009

Industry Insights: A supplement series analyzing the challenges certain industries face across IP, Litigation, 

Global, Labor, and more. Months: April, August, December

ninth annual

May 5-6, 2009

InsideCounsel is the right partner when your business message moves beyond display advertising. The 

evidence is in the amount of content created over the past several years and the longevity of our partner 

relationships. Our partners know that custom content is a win for their clients and InsideCounsel readers. 

This portfolio of custom media products is diverse, measurable and effective.

	

custom media portfolio

InsideCounsel offers a broad mix of products and services. Our team will work with you to specifically identify 	

or create the right messaging opportunity to satisfy your marketing objectives.

Insidecounsel — a trusted resource

Combining experience in journalism and legal marketing, InsideCounsel 	

custom content and publications can deliver a campaign 	

integrating several media, each with a dynamic presentation 	

of your company and its commitment to business excellence. 	

turnkey solutions

You will work directly with a project leader and a team of 	

senior-level publishing executives who will leverage the strength 	

of the InsideCounsel brand to create your custom project.

Call your sales manager for custom information.

the premier summit for legal executives

	
	

The 9th Annual SuperConference will be THE preeminent gathering of General Counsel seeking the 	

latest tools, techniques, insights and analysis into the most pressing issues facing the legal profession. 

Utilizing a world class advisory board and totally redesigned 2009, the SuperConference will be 

developed for General Counsel by General Counsel. Topics will be derived from in-depth market 	

research with these leading executives along with editorial insights from InsideCounsel.

To find out more about the redefined 2009 SuperConference, including new sponsorship 

opportunities, please contact your InsideCounsel sales manager.




